
Developing Blackpool’s

Investment Promotion

Propositions & Brand



Sector Value Propositions

A solid basis for brand development



IDENTIFIED SECTOR STRENGTHS

Aerospace & Advanced Engineering
Aerospace cluster and related sectors

Advanced Materials
Intersection of chemicals and advanced engineering

Energy
Nuclear | Unconventional Gas | Offshore Renewables

Food Manufacturing
Value-added products, clustering and cost advantages

Business, Professional & Financial Services
Town Centre Grade A Office proposition 



VALUE PROPOSITIONS: KEY BENEFITS

Blackpool + its hinterland 

= a premier league, value-

adding business location

High levels of innovation (e.g. Food 

Manufacturing & Advanced Materials)

Technology-focused market 

opportunities (e.g. energy sub-sectors 

& aerospace supply chain)

Significant costs advantages and 

investor incentives (e.g. EZs)

Large-scale, town centre investment 

and reinvention: Grade A offices, 

Conference Centre, infrastructure

Good connectivity – much better than 

people think!

Integral to world-class industry 

clusters (e.g. aerospace & advanced 

engineering)

Access to a large, highly skilled 

workforce at both technical and 

professional skills levels

Access to leading universities and 

skills providers

‘A compelling combination of added value and reduced 

costs for profitable business growth’



VALUE PROPOSITION EXAMPLE

Aerospace & Advanced Engineering
Quality factors



VALUE PROPOSITION EXAMPLE

Aerospace & Advanced Engineering
Cost factors

*Lancashire data used to reflect Blackpool’s Aerospace & Advanced 

Engineering labour catchment area. Blackpool costs are lower..



Developing 

the Brand

Positioning Blackpool for business



‘The brand will raise the profile of 

Blackpool as a value-added location for 

businesses looking to relocate or 

expand in an area. 

By shifting current perceptions of 

Blackpool as a tourist destination we 

will focus on a powerful business 

proposition.’



THE BRAND INTENTION

Blackpool 

Seriously 

Means 

Business



Blackpool
The Place for Business 

Rationale

• Blackpool: Instant recognition; geographical context; unembellished

• Bold, confident, business-like, serious, forward looking

• Challenges & contrasts with existing perceptions & assumptions

• Clear, coherent positioning for powerful value proposition messages

• Versatile & flexible - supporting multiple industry sectors & messages

• Compatible with identified high-technology & high-growth sector strengths







Next steps

Projecting the brand and key messages 



Inbound Internet Marketing Campaign

Key elements

• Pro-actively building online business and intermediary networks

• Publishing and distributing content via website & business social media

• Projecting Blackpool’s ‘Value Proposition’ and ‘Influencer’ messages

• Utilising multiple content formats: Text, Video, Infographics

• Attracting audiences to  the campaign’s ‘publishing website’ to consume content

• Identifying target business decision makers, influencers and intermediaries

• Initial focus on awareness raising – Blackpool Seriously Means Business 



Content formats

Infographics Influencer pieces



Business Social Media

LinkedIn



Audience Identification

Blackpool Location Data download



Campaign Launch



Thank You


